
South Carolina NPDES Permit # SCR030000 

Small Municipal Separate Storm Sewer System (SMS4) 

Annual Report Template  
 

III. Minimum Control Measures (MCM) 

 

B. Minimum Control Measure 1: Public Education and Outreach on Storm Water Impacts (4.2.1, 5.3)  

Use the table below to summarize outreach strategies, goals, and progress for the current reporting year. 

In the “activities conducted and planned” section, focus on activities that were conducted in the last 

reporting year and those that are planned for the upcoming reporting year, providing implementation 

dates. Add rows where needed and attach additional sheets if necessary. 

In the “Pollutant of Concern” column in the following tables, the following abbreviations are used: 

Abbreviation Pollutant of Concern 

POC #1 Post-construction maintenance 

POC #2 Freshwater (runoff volume) 

POC #3 Litter 

POC #4 Bacteria 

POC #5 Nutrients 

POC #6 Sediment 

GSA General Stormwater Awareness 

CM Consortium Management 

 

Please see the attached “2016-2018 Strategic Regional Stormwater Outreach Plan” for a complete list of all 

activities planned for the upcoming year. Below are last year’s accomplishments as well as the activities that are 

furthest along in their planning stages 

Pollutant of 

Concern 

Outreach 

Strategy 
(include target 

audiences) 

 

Measurable Goal(s) Progress on 

Goal(s) 

 

Activities Conducted 

and Planned 
(specific implementation  

dates) 

Number 

of 

People 

Reached 

CM, GSA Strategic 

education 

planning 

meeting 

(stakeholders) 

This meeting was held 

amongst LSP partners and 

stakeholders to determine 

the POCs for Beaufort 

County and to determine 

educational needs. 

☐ Completed  

 

The meeting was well 

attended and the POCs 

for Beaufort County were 

determined. 

24 

CM, GSA LSP 

consortium 

meetings 

(consortium 

members) 

These meetings are for 

partners to update each 

other and to address 

consortium business such 

as workshops, current 

events, etc. 

☐ Completed  

☐ Evaluation 

One meeting was held on 

1/5/2017. The next is 

scheduled for April. 

18 

CM, GSA LSP partner 

recruitment 

 ☐ Ongoing By engaging with local 

organizations and 

involving them in the 

consortium has helped to 

increase LSP’s reach and 

ability to provide 

stormwater education and 

involvement 

opportunities. 

9 
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CM, GSA LSP logo 

development 

(general 

public) 

 ☐ In Planning LSP is working with 

Amy Manucy Designs, 

LLC. to develop the logo. 

LSP submitted the first 

reviews on 1/5/2017. 

 

CM, GSA,  POC #1, 

POC #2, POC #3, POC 

#4, POC #5, POC #6 

Develop the 

2016-2018 

Strategic 

Regional 

Stormwater 

Outreach Plan 

(general 

public) 

This plan is a living 

document which details the 

framework and 

requirements of LSP public 

education and involvement 

activities. It was evaluated 

by local MS4 partners. 

☐ Completed  

☐ Evaluation 

The plan was written, 

submitted to DHEC, and 

made accessible to the 

public. 

 

CM, GSA, POC #1, 

POC #2, POC #3, POC 

#4, POC #5, POC #6 

LSP Changing 

Tides monthly 

newsletter 

(general 

public) 

This monthly newsletter is 

meant to inform the general 

public about recent, 

current, and upcoming 

public education and 

participation opportunities. 

Their effectiveness will be 

tracked through views. 

☐ Ongoing 

☐ Completed  

☐ Evaluation 

Three newsletters were 

created and sent out in 

October, November, and 

December of 2017. The 

next is scheduled for end 

of January. 

37 

GSA LSP partners’ 

Facebook page 

(general 

public) 

These pages are managed 

by partner organizations 

but will assist the LSP in 

spreading information 

about public participation 

opportunities and other 

relevant information. Their 

effectiveness will be 

tracked through “Likes”. 

☐ Ongoing  55,554 

GSA LSP branded 

giveaways 

(general 

public) 

LSP branded materials will 

be used to attract the 

general public to LSP 

activities and their 

effectiveness will be 

tracked through the amount 

of merchandise taken, 

☐ In Planning 

  

LSP is working with 

Carolina Promotions to 

develop branded rain 

gauges and other 

materials.  

 

GSA,  POC #1, POC 

#2, POC #3, POC #4, 

POC #5, POC #6 

SC Waterways 

factsheets 

(general 

public) 

These publications’ goal is 

to teach citizens how   

to have a positive impact 

on local water quality   

through their own 

gardening and daily 

practice. Their use will be 

tracked through views. 

☐ Completed  

☐ Evaluation 

There are 35 factsheets 

available. 

N/A 

GSA, POC # 3, POC 

#4, POC #5 

Port Royal 

Sound 

Foundation 

Maritime 

Center Second 

Birthday 

Celebration 

(general 

public)  

LSP tabled at this event. ☐ Completed  

☐ Evaluation 

On November 12th, LSP 

provided enviroscape 

demonstrations that 

focused on how bacteria, 

nutrients, and litter can 

originate from human 

activities, be transported 

through stormwater, and 

affect local water quality. 

104 

GSA, POC #1, POC 

#2, POC #3, POC #4, 

POC #5, POC #6 

Lowcountry 

Stormwater 

Partners (LSP) 

website  

(general 

public) 

The website’s goal is to 

provide a clearing house of 

stormwater information and 

public participation 

opportunities. Its use will 

be tracked through site 

visits. 

☐ Ongoing 

 

Website was developed 

and launched on 

1/6/2017. It is in the 

process of being updated 

with relevant 

information.  

N/A 
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GSA, POC #1, POC 

#2, POC #3, POC #4, 

POC #5, POC #6 

Carolina Clear 

website 

(general 

public) 

The website’s goal is to 

provide a clearing house of 

stormwater information and 

public participation 

opportunities. Its use will 

be tracked through site 

visits. 

☐ Ongoing 

 

This number is an 

estimate and based off of 

2015 data. 

17,513 

GSA, POC #1, POC 

#2, POC #3, POC #4, 

POC #5, POC #6 

LSP Facebook 

page 

(general 

public) 

The goal of this page is to 

provide a forum for public 

participation, to increase 

awareness of stormwater's 

effects on water quality, 

and increase awareness of 

public participation 

opportunities. Its 

effectiveness will be 

tracked through “Likes”. 

☐ Ongoing The page was transferred 

over to the LSP on 

January 5th, 2017. It will 

be updated at least three 

times a week with 

relevant information. 

180 

GSA, POC #1, POC 

#2, POC #3, POC #4, 

POC #5, POC #6 

Carolina Clear 

Facebook page 

(general 

public) 

The goal of this page is to 

provide a forum for public 

participation, to increase 

awareness of stormwater's 

effects on water quality, 

and increase awareness of 

public participation 

opportunities. Its 

effectiveness will be 

tracked through “Likes”. 

☐ Ongoing  35,056 

GSA, POC #1, POC 

#2, POC #3, POC #4, 

POC #5, POC #6 

Neighbors for 

Clean Water 

Twitter account 

(general 

public) 

The goal of this forum is to 

provide a forum for public 

participation, to increase 

awareness of stormwater's 

effects on water quality, 

and increase awareness of 

public participation 

opportunities. Its 

effectiveness will be 

tracked through 

“Followers”. 

☐ Ongoing The feed was transferred 

over to the LSP on 

January 5th, 2017. It will 

be updated at least three 

times a week with 

relevant information and 

the handle will be 

changed to reflect the 

new consortium.. 

N/A 

GSA, POC #1, POC 

#2, POC #3, POC #4, 

POC #5, POC #6 

Carolina Clear 

YouTube 

channel 

(general 

public) 

The channel’s goal is to 

provide a clearing house of 

stormwater information. Its 

use will be tracked through 

site views. 

☐ Ongoing This channel hosts 76 

videos that include 

television commercials, 

local channel community 

segments, how-to videos, 

street interviews, and 

more. 

3852 

GSA, POC #1, POC 

#2, POC #3, POC #4, 

POC #5, POC #6 

Educational 

stormwater 

materials 

displays in 

public 

buildings 

(general 

public) 

These displays are a source 

of stormwater and better 

management practice 

information and consist of 

brochures, post cards, fact 

sheets, etc.  

☐ In Planning  

☐ Ongoing 

☐ Completed  

 

Currently one display is 

in the Beaufort County 

Extension office and the 

addition of others is 

being discussed with 

town halls and libraries. 

 

GSA, POC #1, POC 

#2, POC #3, POC #4, 

POC #5, POC #6 

Educational 

stormwater 

display at the 

Port Royal 

Farmer’s 

Market 

(general 

public) 

This display will be source 

of stormwater and better 

management practice 

information and consist of 

brochures, post cards, fact 

sheets, etc.  

☐ In Planning 

☐ Ongoing  

The table is reserved and 

the display will be set up 

in February. 
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GSA, POC #1, POC 

#2, POC #3, POC #4, 

POC #5, POC #6 

Picket fence 

subdivision 

presentation 

(homeowners) 

This presentation will 

consist of an enviroscape 

demonstration and a 

discussion on how citizens 

can use their landscaping 

and other tools to reduce 

their stormwater footprint. 

It’s effectiveness will be 

evaluated through a 

participant survey. 

☐ In Planning A site has been selected 

and a date is being 

scheduled. 

 

GSA, POC #1, POC 

#2, POC #3, POC #4, 

POC #5, POC #6 

Water quality 

kiosks 

(general 

public) 

These touch screen kiosks 

will provide targeted 

information regarding 

stormwater issues and their 

effectiveness will be 

evaluated by tracking their 

usage. 

☐ In Planning  

 

The kiosks are 

operational but need to 

be updated. 

 

GSA, POC #1, POC 

#4, POC #5, 

Carolina Clear 

stormwater 

pond website 

(pond 

managers) 

The website’s goal is to 

provide a clearing house of 

stormwater pond 

information. Its use will be 

tracked through site visits. 

☐ Ongoing 

 

This number is an 

estimate and based off of 

2015 data. 

20,121 

GSA, POC #3, POC 

#4, POC #5, POC #6 

Carolina Clear 

educational 

stormwater 

postcards 

(general 

public) 

These publications’ goal is 

to teach citizens how   

to have a positive impact 

on local water quality   

through their own 

gardening and daily 

practice. Their use will be 

tracked through numbers 

distributed. 

☐ Ongoing  N/A 

POC #1, POC #2, 

GSA 

Port Royal 

Sound 

Foundation rain 

barrel 

workshop 

(homeowners) 

This workshop’s goal is to 

engage area residents and 

businesses in a workshop 

where they will learn about 

rain barrel function, 

installation, and 

maintenance in a classroom 

segment and then receive 

practical experience 

installing a new rain barrel. 

It’s effectiveness will be 

evaluated through a 

participant survey. 

☐ In Planning  

 

A date is being 

scheduled. 

 

POC #1, POC #2, 

GSA 

Town of 

Bluffton rain 

garden 

workshop 

(homeowners) 

This workshop’s goal is to 

engage area residents and 

businesses in a workshop 

where they will learn about 

rain garden design, 

function, and maintenance 

in a classroom segment and 

then receive practical 

experience installing a new 

rain garden. It’s 

effectiveness will be 

evaluated through a 

participant survey. 

☐ In Planning  

 

Permissions have been 

received and a site is in 

the process of being 

selected.  
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POC #1, POC #2, 

GSA 

Beaufort 

County rain 

garden 

workshop 

(homeowners) 

This workshop’s goal is to 

engage area residents and 

businesses in a workshop 

where they will learn about 

rain garden design, 

function, and maintenance 

in a classroom segment and 

then receive practical 

experience installing a new 

rain garden. It’s 

effectiveness will be 

evaluated through a 

participant survey. 

☐ In Planning  

 

The site is finalized and a 

maintenance contract is 

being discussed. 

 

POC #1, POC #2, 

GSA 

Oldfield Mews 

rain garden 

presentation 

(homeowners) 

This workshop’s goal is to 

engage area residents and 

businesses in a workshop 

where they will learn about 

rain garden design, 

function, and maintenance 

in a classroom segment. 

It’s effectiveness will be 

evaluated through a 

participant survey. 

☐ In Planning  Site selection is in 

progress. 

 

POC #1, POC #2, 

GSA 

The Outside 

Foundation rain 

barrel 

workshop 

(homeowners) 

This workshop’s goal is to 

engage area residents and 

businesses in a workshop 

where they will learn about 

rain barrel function, 

installation, and 

maintenance in a classroom 

segment and then receive 

practical experience 

installing a new rain barrel. 

It’s effectiveness will be 

evaluated through a 

participant survey. 

☐ In Planning  

 

Site selection is in 

progress. 

 

POC #1, POC #3, POC 

#6, GSA 

Good 

Housekeeping 

and BMP 

Training 

(partner 

employees) 

Educational videos will be 

lent to LSP partners who 

are interested in educating 

their employees on IDDE 

and BMPs.  

☐ In Planning  The videos were given to 

Beaufort County for 

review and the trainings 

will take place within the 

next few months. 

 

POC #1, POC #4, POC 

#5 

Sun City 

Shorescape 

Information 

Packet 

(HOA board 

members) 

  ☐ Ongoing 

☐ Completed  

On November 4th, 2016, 

the Sun City Bird Club 

requested the LSP to 

provide a shorescape 

informational packet for 

the HOA Board as they 

were planning to install 

one on the HOA’s 

property. The board will 

use this information and 

make their decision 

regarding the shorescape 

in the spring. 

10 

POC #1, POC #4, POC 

#5 

Host Master 

Pond Manager 

(pond 

manangers) 

 ☐ In Planning  

 

The Master Pond 

Management course is 

scheduled to be hosted in 

Beaufort County in the 

spring of 2017. 
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POC #2, POC #1, POC 

#3, POC #4, POC #5, 

GSA 

Master 

gardener 

presentation 

(homeowners) 

This presentation will 

consist of an enviroscape 

demonstration and a 

discussion on how citizens 

can use their landscaping 

and other tools to reduce 

their stormwater footprint. 

It’s effectiveness will be 

evaluated through a 

participant survey. 

☐ In Planning  

 

The presentation will 

occur from 1pm-4pm of 

1/31/17. 

 

POC #5, POC #6, POC 

#4, GSA 

Carolina Yards 

website 

(homewoners) 

The website’s goal is to 

provide a clearing house of 

information on how to Use 

simple and effective 

principles and actions to 

help guide you towards a 

low maintenance and 

positive environmental 

impact yard. Its use will be 

tracked through site visits. 

☐ Ongoing 

 

This number is an 

estimate and based off of 

2015 data. 

15,846 

POC1, POC4, POC5 Master Pond 

Manager 2015 

(pond 

managers) 

Attendance and 

certifications 
☐ Completed  

☐ Evaluation 

 56 

attended 

14 

certified 

POC5, POC6, GSA Making it 

Grow! 2016 

(homewoners) 

Its use will be tracked by 

views (number reported is 

the average number of 

persons per household 

applied to the projected 

number of households that 

viewed Making It Grow! 

during the 2016 calendar 

year. This number is 

conservative as it does not 

account for the SC Channel 

and only represents one 

episode’s viewing). 

☐ Completed  

☐ Evaluation 

 12,718  

Total Number of Individuals Impacted 161, 098 

C. Control Measure Evaluation (5.3)  

1. Evaluate the success of this MCM. Refer to goals implemented and achieved, and adherence to the 

implementation schedule: 

The implementation of MCM#1 was successful in the Hilton Head Urbanized Area for several reasons. 

The most notable success was the formation of the Lowcountry Stormwater Partners (LSP) regional consortium. 

The LSP started when Beaufort County, the City of Beaufort, Town of Bluffton, Town of Hilton Head Island, 

and Town of Port Royal agreed to work together across municipal and watershed boundaries to address 

stormwater education and awareness needs. With this commitment, the communities selected to work with the 

Clemson Extension Carolina Clear program. Carolina Clear seeks to develop outreach and involvement 

opportunities that lead to sustained behavior changes that protect water resources. This is best accomplished 

through meaningful partnerships; thus, the region has selected to work locally as the Lowcountry Stormwater 

Partners  and invite other educational institutions, utilities, non-profits, property management companies, and 

the supporting municipal and county partners to deliver consistent outreach programming to target audiences. 
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After its formation, the LSP continued to work towards fulfilling MCM#1 by developing the 2016-2018 

Strategic Regional Stormwater Outreach Plan. The LSP developed this plan using surveys, regional 

communication, and other data in order to address major concerns of partners, relevant and involved audiences, 

and documented water quality concerns. This strategic outreach plan was designed to meet the public education 

and involvement requirements (MCM#1 and MCM#2) of the 2013 National Pollution Discharge Elimination 

System (NPDES) General Permit for Storm Water Discharges from Regulated Small Municipal Separate Storm 

Sewer Systems (SMS4s) and was implemented beginning in July 2016 and will continue to be implemented 

through 2018. This plan was developed, submitted, and implemented before the December 1, 2016 deadline. 

During the plan’s development, the LSP worked to identify the region’s pollutants of concern (POCs). 

Multiple methods were used to identify the POCs including, but not limited to, resident stormwater awareness 

and knowledge surveys, ongoing area water quality monitoring results, and a strategic planning meeting with 

local MS4s and educational partners. The POCs for the area are: post-construction maintenance, freshwater 

(runoff volume), litter, bacteria, nutrients, and sediment. By identifying these POCs, the LSP began moving 

towards more consistent messaging amongst partners, which is a key component in the education and outreach 

strategy.  

The POCs will form the core of these messages, but overall larger messages of water resource protection 

and personal responsibility are in development for use towards consistency in outreach materials and events. 

Overall, the regional consortium seeks to incorporate messages that include a sense of personal responsibility 

for stormwater pollution and regional water quality as well as the recognition that the quality of local waterways 

directly impacts the livelihoods, health, and quality of local communities. Recently, the consortium took the 

next step of developing these messages by agreeing upon a mission statement and several key educational 

concepts at the quarterly consortium meeting. The new mission statement of the LSP is, “To protect and restore 

healthy and productive Lowcountry waterways through a network of partnerships that provides education 

outreach and involvement opportunities to the region’s citizens and businesses on stormwater impacts,” and the 

key educational concepts are as follows:  

1. Everyone lives in and is part of a watershed. 

2. Environmental health directly impacts economic health in the Lowcountry. 

3. Activities on land have a direct impact on water quality. 

4. Freshwater, especially large volumes of stormwater runoff, is a stressor for the Lowcountry’s tidal 

creeks, saltmarshes, and other marine environments. 

5. You contribute to stormwater pollution, but you can also help to reduce it.  

6. We all must do our part and work together to reduce stormwater pollution and to protect what makes 

the Lowcountry so special. 

7. Freshwater resources such as stream headwaters, swamps, and recreational ponds are negatively 

affected by polluted stormwater runoff. 

8. The primary pollutants of concern in the Lowcountry are post-construction maintenance, freshwater, 

litter, bacteria, nutrients, and sediment.  

9. Protecting water quality and managing stormwater runoff are not free services and the stormwater 

utility fee helps pay for those services. 

The LSP continued to make strides towards fulfilling MCM#1 by completing goals such as the 

development of a consortium website, the launching of streamlined LSP social media platforms, the creation of 

a monthly e-newsletter, and is currently developing a logo to use for effective branding and promotion. Once 

the logo is complete, the LSP will use mass-media such as billboards, radio ads, and TV spots as well as 

promotional giveaways to spread its message. This progress allowed for the LSP to attract nine new educational 

partners to the consortium, which will further the reach of all of these efforts. However, the LSP has not settled 

for that progress. There are also currently five educational workshops and three targeted lectures planned to take 
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place in the beginning of 2017 in order to educate citizens through involvement. Finally, the LSP is also 

planning the creation and the updating of public education displays using informative post cards, brochures, fact 

sheets, and multi-media presentations.  

2. Provide an evaluation of where the program needs improvement and explain any actions that will be 

taken to achieve objectives:   

 While the LSP made great strides in terms of organization and planning, the consortium can improve by 

expanding its outreach efforts as well as directly engaging with specific target audiences. The LSP has begun to 

address those issues through beginning the process of updating their interactive kiosks, expanding their 

stormwater displays in public buildings, and developing workshops for homeowners about BMPs. The LSP is 

also expanding outreach efforts for specific POCs, such as post-construction maintenance, by hosting programs 

such as the Master Pond Manager certification course.    

 

III. Minimum Control Measures (MCM) 

 
D. Minimum Control Measure 2: Public Involvement/Participation (4.2.2, 5.3) 

Use the table below to summarize public involvement opportunities, goals, and progress for the current 

reporting year. In the “activities conducted and planned” section, focus on activities that were conducted 

in the last reporting year and those that are planned for the upcoming reporting year, providing 

implementation dates. Add rows where needed and attach additional sheets if necessary. 

 

In the “Pollutant of Concern” column in the following tables, the following abbreviations are used: 

Abbreviation Pollutant of Concern 

POC #1 Post-construction maintenance 

POC #2 Freshwater (runoff volume) 

POC #3 Litter 

POC #4 Bacteria 

POC #5 Nutrients 

POC #6 Sediment 

GSA General Stormwater Awareness 

CM Consortium Management 

 

Please see the attached “2016-2018 Strategic Regional Stormwater Outreach Plan” for a complete list of all 

activities planned for the upcoming year. Below are last year’s accomplishments as well as the activities that are 

furthest along in their planning stages 

Pollutant of 

Concern 

Outreach 

Strategy 
(include target 

audiences) 

 

Measurable Goal(s) Progress on 

Goal(s) 

 

Activities Conducted 

and Planned 
(specific implementation  

dates) 

Number 

of 

People 

Reached 

CM, GSA Strategic 

education 

planning 

meeting 

(stakeholders) 

This meeting was held 

amongst LSP partners and 

stakeholders to determine 

the POCs for Beaufort 

County and to determine 

educational needs. 

☐ Completed  

 

The meeting was well 

attended and the POCs 

for Beaufort County were 

determined. 

24 
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CM, GSA LSP 

consortium 

meetings 

(consortium 

members) 

These meetings are for 

partners to update each 

other and to address 

consortium business such 

as workshops, current 

events, etc. 

☐ Completed  

☐ Evaluation 

One meeting was held on 

1/5/2017. The next is 

scheduled for April. 

18 

CM, GSA LSP partner 

recruitment 

 ☐ Ongoing By engaging with local 

organizations and 

involving them in the 

consortium has helped to 

increase LSP’s reach and 

ability to provide 

stormwater education and 

involvement 

opportunities. 

9 

CM, GSA,  POC #1, 

POC #2, POC #3, POC 

#4, POC #5, POC #6 

Develop the 

2016-2018 

Strategic 

Regional 

Stormwater 

Outreach Plan 

(general 

public) 

This plan is a living 

document which details the 

framework and 

requirements of LSP public 

education and involvement 

activities. It was evaluated 

by local MS4 partners. 

☐ Completed  

☐ Evaluation 

The plan was written, 

submitted to DHEC, and 

made accessible to the 

public. 

 

CM, GSA, POC #1, 

POC #2, POC #3, POC 

#4, POC #5, POC #6 

LSP Changing 

Tides monthly 

newsletter 

(general 

public) 

This monthly newsletter is 

meant to inform the general 

public about recent, 

current, and upcoming 

public education and 

participation opportunities. 

Their effectiveness will be 

tracked through views. 

☐ Ongoing 

☐ Completed  

☐ Evaluation 

Three newsletters were 

created and sent out in 

October, November, and 

December of 2017. The 

next is scheduled for end 

of January. 

37 

GSA LSP partners’ 

Facebook page 

(general 

public) 

These pages are managed 

by partner organizations 

but will assist the LSP in 

spreading information 

about public participation 

opportunities and other 

relevant information. Their 

effectiveness will be 

tracked through “Likes”. 

☐ Ongoing  55,554 

GSA, POC # 3, POC 

#4, POC #5 

Port Royal 

Sound 

Foundation 

Maritime 

Center Second 

Birthday 

Celebration 

(general 

public)  

LSP tabled at this event. ☐ Completed  

☐ Evaluation 

On November 12th, LSP 

provided enviroscape 

demonstrations that 

focused on how bacteria, 

nutrients, and litter can 

originate from human 

activities, be transported 

through stormwater, and 

affect local water quality. 

104 

GSA, POC #1, POC 

#2, POC #3, POC #4, 

POC #5, POC #6 

LSP Facebook 

page 

(general 

public) 

The goal of this page is to 

provide a forum for public 

participation, to increase 

awareness of stormwater's 

effects on water quality, 

and increase awareness of 

public participation 

opportunities. Its 

effectiveness will be 

tracked through “Likes”. 

☐ Ongoing The page was transferred 

over to the LSP on 

January 5th, 2017. It will 

be updated at least three 

times a week with 

relevant information. 

180 
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GSA, POC #1, POC 

#2, POC #3, POC #4, 

POC #5, POC #6 

Carolina Clear 

Facebook page 

(general 

public) 

The goal of this page is to 

provide a forum for public 

participation, to increase 

awareness of stormwater's 

effects on water quality, 

and increase awareness of 

public participation 

opportunities. Its 

effectiveness will be 

tracked through “Likes”. 

☐ Ongoing  35,056 

GSA, POC #1, POC 

#2, POC #3, POC #4, 

POC #5, POC #6 

Neighbors for 

Clean Water 

Twitter account 

(general 

public) 

The goal of this forum is to 

provide a forum for public 

participation, to increase 

awareness of stormwater's 

effects on water quality, 

and increase awareness of 

public participation 

opportunities. Its 

effectiveness will be 

tracked through 

“Followers”. 

☐ Ongoing The feed was transferred 

over to the LSP on 

January 5th, 2017. It will 

be updated at least three 

times a week with 

relevant information and 

the handle will be 

changed to reflect the 

new consortium.. 

N/A 

GSA, POC #1, POC 

#2, POC #3, POC #4, 

POC #5, POC #6 

Picket fence 

subdivision 

presentation 

(homeowners) 

This presentation will 

consist of an enviroscape 

demonstration and a 

discussion on how citizens 

can use their landscaping 

and other tools to reduce 

their stormwater footprint. 

It’s effectiveness will be 

evaluated through a 

participant survey. 

☐ In Planning A site has been selected 

and a date is being 

scheduled. 

 

POC #1, POC #2, 

GSA 

Port Royal 

Sound 

Foundation rain 

barrel 

workshop 

(homeowners) 

This workshop’s goal is to 

engage area residents and 

businesses in a workshop 

where they will learn about 

rain barrel function, 

installation, and 

maintenance in a classroom 

segment and then receive 

practical experience 

installing a new rain barrel. 

It’s effectiveness will be 

evaluated through a 

participant survey. 

☐ In Planning  

 

A date is being 

scheduled. 

 

POC #1, POC #2, 

GSA 

Town of 

Bluffton rain 

garden 

workshop 

(homeowners) 

This workshop’s goal is to 

engage area residents and 

businesses in a workshop 

where they will learn about 

rain garden design, 

function, and maintenance 

in a classroom segment and 

then receive practical 

experience installing a new 

rain garden. It’s 

effectiveness will be 

evaluated through a 

participant survey. 

☐ In Planning  

 

Permissions have been 

received and a site is in 

the process of being 

selected.  
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POC #1, POC #2, 

GSA 

Beaufort 

County rain 

garden 

workshop 

(homeowners) 

This workshop’s goal is to 

engage area residents and 

businesses in a workshop 

where they will learn about 

rain garden design, 

function, and maintenance 

in a classroom segment and 

then receive practical 

experience installing a new 

rain garden. It’s 

effectiveness will be 

evaluated through a 

participant survey. 

☐ In Planning  

 

The site is finalized and a 

maintenance contract is 

being discussed. 

 

POC #1, POC #2, 

GSA 

Oldfield Mews 

rain garden 

presentation 

(homeowners) 

This workshop’s goal is to 

engage area residents and 

businesses in a workshop 

where they will learn about 

rain garden design, 

function, and maintenance 

in a classroom segment. 

It’s effectiveness will be 

evaluated through a 

participant survey. 

☐ In Planning  Site selection is in 

progress. 

 

POC #1, POC #2, 

GSA 

The Outside 

Foundation rain 

barrel 

workshop 

(homeowners) 

This workshop’s goal is to 

engage area residents and 

businesses in a workshop 

where they will learn about 

rain barrel function, 

installation, and 

maintenance in a classroom 

segment and then receive 

practical experience 

installing a new rain barrel. 

It’s effectiveness will be 

evaluated through a 

participant survey. 

☐ In Planning  

 

Site selection is in 

progress. 

 

POC #1, POC #3, POC 

#6, GSA 

Good 

Housekeeping 

and BMP 

Training 

(partner 

employees) 

Educational videos will be 

lent to LSP partners who 

are interested in educating 

their employees on IDDE 

and BMPs.  

☐ In Planning  The videos were given to 

Beaufort County for 

review and the trainings 

will take place within the 

next few months. 

 

POC #1, POC #4, POC 

#5 

Sun City 

Shorescape 

Information 

Packet 

(HOA board 

members) 

  ☐ Ongoing 

☐ Completed  

On November 4th, 2016, 

the Sun City Bird Club 

requested the LSP to 

provide a shorescape 

informational packet for 

the HOA Board as they 

were planning to install 

one on the HOA’s 

property. The board will 

use this information and 

make their decision 

regarding the shorescape 

in the spring. 

10 

POC #1, POC #4, POC 

#5 

Host Master 

Pond Manager 

(pond 

manangers) 

 ☐ In Planning  

 

The Master Pond 

Management course is 

scheduled to be hosted in 

Beaufort County in the 

spring of 2017. 
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POC #2, POC #1, POC 

#3, POC #4, POC #5, 

GSA 

Master 

gardener 

presentation 

(homeowners) 

This presentation will 

consist of an enviroscape 

demonstration and a 

discussion on how citizens 

can use their landscaping 

and other tools to reduce 

their stormwater footprint. 

It’s effectiveness will be 

evaluated through a 

participant survey. 

☐ In Planning  

 

The presentation will 

occur from 1pm-4pm of 

1/31/17. 

 

POC1, POC4, POC5 Master Pond 

Manager 2015 

(pond 

managers) 

Attendance and 

certifications 
☐ Completed  

☐ Evaluation 

 56 

attended 

14 

certified 

POC5, POC6, GSA Making it 

Grow! 2016 

(homewoners) 

Its use will be tracked by 

views (number reported is 

the average number of 

persons per household 

applied to the projected 

number of households that 

viewed Making It Grow! 

during the 2016 calendar 

year. This number is 

conservative as it does not 

account for the SC Channel 

and only represents one 

episode’s viewing). 

☐ Completed  

☐ Evaluation 

This segment has a 

feature where viewers 

can write, text, or email 

questions and have them 

answered on the show. 

12,718  

Total Number of Individuals Impacted 103, 694 

 

E. Control Measure Evaluation (5.3)  

1. Evaluate the success of this MCM. Refer to goals implemented and achieved, and adherence to the 

implementation schedule: 

The implementation of MCM#2 was successful in the Hilton Head Urbanized Area for several reasons. 

The most notable success was the formation of the Lowcountry Stormwater Partners (LSP) regional consortium. 

The LSP started when Beaufort County, the City of Beaufort, Town of Bluffton, Town of Hilton Head Island, 

and Town of Port Royal agreed to work together across municipal and watershed boundaries to address 

stormwater education and awareness needs. With this commitment, the communities selected to work with the 

Clemson Extension Carolina Clear program. Carolina Clear seeks to develop outreach and involvement 

opportunities that lead to sustained behavior changes that protect water resources. This is best accomplished 

through meaningful partnerships; thus, the region has selected to work locally as the Lowcountry Stormwater 

Partners  and invite other educational institutions, utilities, non-profits, property management companies, and 

the supporting municipal and county partners to deliver consistent involvement of target audiences. 

After its formation, the LSP continued to work towards fulfilling MCM#2 by developing the 2016-2018 

Strategic Regional Stormwater Outreach Plan. The LSP developed this plan using surveys, regional 

communication, and other data in order to address major concerns of partners, relevant and involved audiences, 

and documented water quality concerns. This strategic outreach plan was designed to meet the public education 

and involvement requirements (MCM#1 and MCM#2) of the 2013 National Pollution Discharge Elimination 

System (NPDES) General Permit for Storm Water Discharges from Regulated Small Municipal Separate Storm 
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Sewer Systems (SMS4s) and was implemented beginning in July 2016 and will continue to be implemented 

through 2018. This plan was developed, submitted, and implemented before the December 1, 2016 deadline. 

The LSP continued to make strides towards fulfilling MCM#2 by completing goals such as the 

development of a consortium website, the launching of streamlined LSP social media platforms, and the 

creation of a monthly e-newsletter. These platforms will allow the public to seek out and engage with the LSP 

from a computer or smart phone. Being present at events like the Port Royal Sound Foundation Maritime Center 

2nd Birthday Celebration is also a great way to be present and available for the public. Events like these are 

especially useful as they allow for educational outreach at the same time, which can spark a conversation on 

how anyone can become involved in stormwater activities. Education through involvement is more effective 

than demonstrations however, and that is why the LSP has five educational workshops planned to take place in 

the beginning of 2017. These events will not only educate the public on topics like POCs and BMPs, but it will 

also actively involve them in the installation of a stormwater treatment mechanism.   

2. Provide an evaluation of where the program needs improvement and explain any actions that will be 

taken to achieve objectives:  

 While the program has made great strides in terms of organization and planning, the LSP can improve by 

expanding its efforts to directly engage with specific target audiences. The consortium has taken strides to correct 

this by preparing to host rain garden workshops, rain barrel workshops, and the Master Pond Certification course. 

All of these events not only combine an educative aspect, but also skill building. At all of these workshops and 

courses, participants will be able to gain hands-on experience installing BMPs that they can use later on at their 

homes or businesses. The LSP also plans to continue to update its social media platforms and website in order to 

keep it engaging and to attract more followers through a rain gauge giveaway. Finally, the LSP is working to 

become more of a presence at partner events in order to become more recognizable and approachable in the 

public’s eye. 

 

 


